MOBILE AND SALES

Without a doubt, ecommerce is growing and frequently
replacing in-store sales. As marketers, it’s imperative to know
the origin of website traffic in order to plan for the most
successful campaigns. Recently, m-commerce has surpassed the
amount of traffic coming from desktop and laptop computers.
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FUTURE OF M-COMMERCE
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C LOS | N G M-commerce will only flourish from now on.To

ensure that you have the most conversions from

— your mobile customers, you may want to consider
the following features that entice consumers to
purchase from mobile websites.
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A mobile friendly website Product reviews Free returns In-store pickup option
that has product descriptions. if you have physical locations.
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